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Family activities, sports and school is just around the corner! Our
network will provide your brand the engagement its been waiting
for and allows you to get your message in front of the right audience
at the right time.
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Build brand loyalty, goodwiill and long-term commitment
by reaching families in our Back to School Venues!

The very best care
now even closer to you

e Over 90% of parents report that they
are heavily influenced by information
provided or endorsed by their daycares

¢ Approximately 36 million children aged
5-18 play organized sports each year in
the US

* The average number of students per
- school is 527, with over 50.7 students
L,Aw.,,,,m,,_,______ — enrolled in school nationwide

1 T0UGHNESS
- ¢ Parent trust of after-school programs

and rec centers is at an all time high of
94% satisfaction

Our back to school venues are the ideal place for your brand's

message! These venue types are where families frequent and trust
the most during the Back to School season.

POPULAR FALL VENUES:

E  Find tips and places
o be active near you!
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SPORT FIELDS YOUTH REC CENTERS PUMPKIN PATCHES

SEE WHAT VENUE TYPES WORK BEST FOR YOUR CAMPAIGN:
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GET IN TOUCH WITH A REP TODAY!

nray 503.626.0669 sales@allpointsco.com www.allpointsco.com
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