Q1 PLANNING

ALL POINTS MEDIA

Q1 OF 2022 SAW AN OOH AD REVENUE INCREASE OF $1.8 BILLION
COMPARED TO Q1 OF 2021 ACCORDING TO OAAA AND IS EXPECTED
TO BE EVEN HIGHER IN 2023!

Get your year off to a strong start with perfect
placement for every program!

TOP SPENDING INDUSTRIES IN Q1!
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OUR TEAM HAS EXPERTISE IN ALL THE TOP Q1 INDUSTRIES

FROM Q4 TO QI
;  LAST YEAR, OOH
SAW THE LARGEST
QUARTERLY
REVENUE
INCREASE IN
HISTORY!
LETS SEE
WHAT WE
CAN DO IN

Q1 THIS
YEAR!
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Snake Eyes - Media & Advertising
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CONTACT OUR TEAM OF EXPERTS FOR PERFECT PLACEMENT IN Q1!
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GET IN TOUCH WITH A REP TODAY!

ﬁ”ﬁ ‘w 503.626.0669 sales@allpointsco.com www.allpointsco.com
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